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Today’s Outcome Goals

● Be aware of the content of Wonder Media and its 
programming resources.

● Acquire additional tools, techniques and knowledge of media 
literacy and news literacy.

● Feel equipped to share media and news literacy resources 
and knowledge with their communities.

Slides: 
bit.ly/PlayWonderMedia 

http://bit.ly/PlayWonderMedia


Press Play: Whack a Fact!

Whack a Fact at Ypsilanti District Library



Fact or Opinion? 
➢ Health care costs per person in the U.S. are the highest in the developed world.

➢ Spending on Social Security, Medicare, and Medicaid make up the largest portion of the U.S. 
federal budget.

➢ Democracy is the greatest form of government. 

➢ ISIS lost a significant portion of its territory in Iraq and Syria in 2017.

➢ Increasing the federal minimum wage to $15 an hour is essential for the health of the U.S. economy.

➢ Immigrants who are in the U.S. illegally are a very big problem for the country today.

➢ Immigrants who are in the U.S. illegally have some rights under the Constitution.



Media Literacy Defined

The ability to access, analyze, evaluate, create, 
and act using all forms of communication.

- The National Association for Media Literacy Education 
(NAMLE) 
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News Literacy Defined

The ability to determine the credibility of news 
and other content, to identify different types 
of information, and to use the standards of 
authoritative, fact-based journalism to 
determine what to trust, share and act on.

- News Literacy Project  
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MEDIA LITERACY KEY CONCEPTS/QUESTIONS

Five Core Concepts from 
Center for Media Literacy
1. All media messages are ‘constructed.’
2. Media messages are constructed using a 

creative language with its own rules.
3. Different people experience the same 

media message differently.
4. Media have embedded values and points 

of view.
5. Most media messages are organized to 

gain profit and/or power.

Five Key Questions of Media Literacy
from MediaLit Kit(™) 
1. Who created this message?
2. What creative techniques are used to 

attract my attention?
3. How might different people understand 

this message differently than me?
4. What values, lifestyles and points of 

view are represented in, or omitted 
from, this message?

5. Why is this message being sent? 



How might we 
provide access to 

Media & News 
Literacy Skills? 



www.WonderMediaLibrary.com 

https://www.wondermedialibrary.com/
http://www.wondermedialibrary.com


Section Title
Subtitle





Section Title
Subtitle



Michigan’s Wonder Media Cohort
Participating Libraries

• Bay County Library System
• Grand Rapids Public Library
• Kalamazoo Public Library
• Petoskey District Library
• Rochester Hills Public Library
• TCAPS School Library
• Ypsilanti District Library 
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Media Literacy Toolkit
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• Same Message/Different 
Meaning

• Daily Media Use: How Do You 
Compare? 

• Whose Story Gets Told?
• Business of Media
• If I were a Media Company Boss
• Construct a Message
• Media History in Your Hand



News Literacy Toolkit
• Fact Check This!
• Conspiracy Theories
• Escape the Fake
• To Share or Not to Share
• Deep Fake Video
• Algo the Robot
• Whack a Fact!
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News Literacy: Escape the Fake

https://www.wondermedialibrary.com/escape-the-fake/#/


Subtitle

News Literacy: Deep Fake

https://www.wondermedialibrary.com/deep-fake/


Media Literacy: Whose Story Gets Told?

https://www.wondermedialibrary.com/whose-story-gets-told/


Wonder Media in Your Community
● Presentations 
● After School Program Sites
● School Visits (your “in” with schools)
● Class Visits (in-library)
● Passive Programming
● Homeschool Groups
● Multi-generational Programs
● Tween & Teen Advisory Boards
● Community Campaigns
● Social and/or Media Engagement
● Newsletter Segments

Image from: News Channel 3 - “Don’t be Duped!”

https://wwmt.com/news/local/protecting-kids-wrong-information-misinformation-internet-social-media-safety-deb-payne-sue-ellen-christian-paw-paw-western-michigan-university-kalamazoo-county-state
https://wwmt.com/news/local/protecting-kids-wrong-information-misinformation-internet-social-media-safety-deb-payne-sue-ellen-christian-paw-paw-western-michigan-university-kalamazoo-county-state


Hands-On Library Programs
● Tabletop Role Playing Game
● Power Points
● Sorting Game
● Passive Programs
● Escape Room Boxes
● Printables 
● Discussion Prompts 

https://www.wondermedialibrary.com/resources/

https://www.wondermedialibrary.com/resources/


Outreach & Social Media Resources

● Reels/TikToks
● Bookmarks
● Buttons/Stickers
● Banners
● Flyers
● Graphics
● Slides



Questions?

Thank you!

Slides: 
bit.ly/PlayWonderMedia 

http://bit.ly/PlayWonderMedia
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