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The ability to access, analyze, evaluate, create,
and act using all forms of communication.

- The National Association for Media Literacy Education
(NAMLE)
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HOW TO SP_T FAKE NEWS

= The ability to determine the credibility of news
and other content, to identify different types
of information, and to use the standards of

CHECK THEAUTHOR ~ SUPPORTING SOURCES?

authoritative, fact-based journalism to
determine what to trust, share and act on.

W
- News Literacy Project K ~
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MEDIA LITERACY KEY CONCEPTS/QUESTIONS Rt

Five Core Concepts from Five Key Questions of Media Literacy

Center for Media Literacy from MedialL.it Kit(™)

1. All media messages are ‘constructed! 1. Who created this message?

2. Media messages are constructed usinga 2. What creative techniques are used to
creative language with its own rules. attract my attention?

3. Different people experience the same 3. How might different people understand
media message differently. this message differently than me?

4. Media have embedded values and points 4. What values, lifestyles and points of
of view. view are represented in, or omitted

5. Most media messages are organized to from, this message?
gain profit and/or power. 5. Why is this message being sent?
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An Exhibit Informed by Scholarship and Research MféYf'J,‘::Xa

 Informed by research for my book, Christan, S.£. (2020).

New York: Routledige.
Exhibit contents were informed by:
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Aiming at Inclusivity

students are economically disadvantaged.
Careful attention was given to ethnic and racial diversity in
character appearance, roles and voice overs.

Content that addresses media representation of people of
color, LGBTQ and people with mental disabilities is
included in the exhibit, as are invitations to consider the
hegemony of media conglomerate leaders on media
content.

Michigan’s Wonder Media Cohort

Participating Libraries

- Bay County Library System

+ Grand Rapids Public Library

- Kalamazoo Public Library

- Petoskey District Library

- Rochester Hills Public Library
- TCAPS School Library

- Ypsilanti District Library

Media Literacy Toolkit
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News Literacy Toolkit
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News Literacy: Escape the Fake

News Literacy: Deep Fake
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Media Literacy:Whose Story Gets Told?

Whose Story Gets Told?
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Wonder Media in Your Community
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Hands-On Library Programs

https://www.wondermedialibrary.com/resources/

YV OBOVOE



https://www.wondermedialibrary.com/whose-story-gets-told/
https://wwmt.com/news/local/protecting-kids-wrong-information-misinformation-internet-social-media-safety-deb-payne-sue-ellen-christian-paw-paw-western-michigan-university-kalamazoo-county-state
https://wwmt.com/news/local/protecting-kids-wrong-information-misinformation-internet-social-media-safety-deb-payne-sue-ellen-christian-paw-paw-western-michigan-university-kalamazoo-county-state
https://www.wondermedialibrary.com/resources/

Outreach & Social Media Resources

vim THREE TIPS FOR WISELY SHARING ONLINE INFORMATION

-
wih Social Media
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Thank you!

Contact Information

Sue Ellen Christian Cathy Lancaster
Presidential Innovation Professor in Communication  Youth Services Coordinator

Western Michigan University Library of Michigan
SueEllen.Christian@WMich.edu LancasterC5@Michigan.gov , ;
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